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of the States (and other civil jurisdic-
tions) in which the installations are lo-
cated. If a dispute or complaint arises,
the applicable State will make the de-
termination (§ 552.56).

§ 552.62 Advertising rules and edu-
cational programs.

(a) The Department of the Army ex-
pects that commercial enterprises so-
liciting military personnel through ad-
vertisements appearing in unofficial
military publications will voluntarily
observe the highest business ethics in
describing both the goods, services, and
commodities and the terms of the sale
(such as guarantees and warranties). If
not, the publisher of the military pub-
lication will request the advertiser to
observe them. The advertising of credit
will conform to the provisions of the
Truth-in-Lending Act, as implemented
by Regulation Z, published by the Fed-
eral Reserve Board (12 CFR part 226).

(b) Commanders will provide appro-
priate information and educational
programs to provide members of the
Army with information pertaining to
the conduct of their personal commer-
cial affairs (e.g., the protections and
remedies offered consumers under the
Truth-in-Lending Act, insurance, Gov-
ernment benefits, savings, estate plan-
ning, and budgeting). The services or
representatives of credit unions, banks,
and nonprofit military associations ap-
proved by HQDA may be used for this
purpose provided their programs are
entirely educational. Under no cir-
cumstances will the services of com-
mercial agents, including loan or fi-
nance companies and their associa-
tions, be used for this purpose. Edu-
cational materials prepared or used by
outside organizations or experts in this
field may be adapted or used with ap-
plicable permission, provided the mate-
rial is entirely educational and does
not contain applications or contract
forms.

§ 552.63 ‘‘Cooling off’’ period for door-
to-door sales.

The Federal Trade Commission Rule,
16 CFR part 429, p. 233, effective 7 June
1974, pertains to a cooling off period for
door-to-door sales. The rule applies to
any sale, lease, or rental of consumer
goods or services with a purchase price

of $25 or more, whether under single or
multiple contracts, in which the seller
or business representative personally
solicits the sale, including those in re-
sponse to or following an invitation by
the buyer, and the buyer’s agreement
or offer to purchase is made at a place
other than the place of business of the
seller. The purpose of the law is to
allow the consumer the right to cancel
a transaction at any time prior to mid-
night of the third business day after
the date of the transaction. When any
door-to-door sale or transaction takes
place anywhere on or off the installa-
tion (other than the seller’s place of
business) the consumer must be pro-
vided with a full and complete receipt
or copy of a contract pertaining to the
sale at the time of its execution which
shall include the ‘‘cancellation state-
ments’’ as required by the FTC rule.

§ 552.64 Sound insurance underwriting
and programing.

The Department of the Army encour-
ages the acquisition of a sound insur-
ance program that is suitably under-
written to meet the varying needs of
the individual and is within his finan-
cial means. Accordingly, insurance
agents may conduct personal business
on an installation, when feasible, with
disinterested third-party counseling
provided, interviewing hours set aside,
and facilities supplied. However, the
privilege of insurance solicitation on
installations is conditioned on full
compliance with this regulation and on
the clear understanding that permis-
sion is not indorsement of the company
or the policies offered for sale.

§ 552.65 Command supervision.

(a) All insurance business conducted
on Army installation will be by ap-
pointment. When setting up the ap-
pointment, insurance agents must
identify themselves to the prospective
purchaser as an agent for a specific in-
surance company.

(b) Department of Defense personnel
are expressly prohibited from rep-
resenting any insurance company or
dealing either directly or indirectly
with any insurance company or any
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